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Although a great deal has been written about fair value, there has
been no systematic attempt to bring together experts on the
subject and analyse it thoroughly from all perspectives. Until now
if someone, be it student, accountant or analyst, wanted to find
out about fair value, there has been no single comprehensive
source to which they could turn.

At last here is a book that has brought together chapters from
international academic and professional experts writing on

| different aspects of using current market values in financial
reporting. The companion has three sections:

. Section | analyses the use of fair value in International
Financial Reporting Standards and the US standard SFAS 157 Fair
Value and Measurement and sets out the case for and against.

. Section Il looks at fair value from a number of different
theoretical perspectives: possible future uses, alternative
measurement paradigms, how it compares with other valuation
models.

. Section Il examines fair value accounting in practice,
including audit, financial instruments, impairments, an investment
banking perpective, approaches to fair value in Japan and the USA, and Enron’s use of fair
value.

The Routledge Companion to Fair Value and Financial Reporting will become the standard worldwide
reference work on this controversial topic, providing professionals, students and academics with a
unique resource.

Peter Walton Ph.D. FCCA is a researcher and journalist specialising in international accounting. He is
director of the ESSEC-KPMG Financial Reporting Chair at ESSEC Business School and editor of World
Accounting Report (published by informa) and Accounting in Europe (published by Taylor & Francis).

Contents: Section I: Introduction 1. The nature of fair value Peter Walton 2. The use of fair value in IFRS
David Cairns 3. What SFAS 157 does, and does not, accomplish Alfred M. King 4. The case for fair value lan P. N.
Hague 5. Fair values: imaginary prices and mystical markets—a clarificatory review Michael Bromwich Section I1:
Theoretical analysis 6. Recent history of fair value David Alexander 7. Fair value and valuation models Anne
Cazavan-Jeny 8. Whither fair value accounting? The future of fair value Warren McGregor 9. Between a rock and a
hard place? Andrew Lennard 10. Fair value and capital markets Franck Missonier-Piera 11. Fair value: the right
measurement basis? An Australian perspective Kevin M. Stevenson 12. Measurement in accounting and fair value
Petri Vehmanen 13. CCA—and unsuccessful attempt to change the measurement basis Peter Walton 14.
Alternatives to fair value Geoffrey Whittington 15. The relevance and reliability of fair value measurement Allister
Wilson 16. The fair value principle and its impact on debt and equity: theoretical traditions, conceptual models and
analysis of existing IFRS Jens Wustemann and Jannis Bischof Section 111: Fair value in practice 17. Fair value
accounting: a cautionary tale from Enron George J. Benston 18. The insurance industry and fair value Gabi Ebbers
19. Fair value measurement for corporate entities, insurance companies and retail banks: an investment banker’s
perspective Dean Galligan Fair value and the auditor Raphael Jacquemard 21. Fair value accounting in the USA
Robert E. Jensen 22. A Japanese perspective on fair value Kenichi Akiba and Takashi Matabe 23. Pension
accounting and fair value Christopher J. Napier 24. Fair value under IFRSs: issues for developing countries and
SMEs Paul Pacter 25. Fair value and financial instruments Andrew Spooner 26. Use of fair value in impairment
testing Caroline Woodward
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